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Figure 1a: Number of Online 
Population in China (in millions)
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Figure 1b: Internet Penetration 
Rates in China
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Figure 1c: Mobile Network and 
Data Costs in China
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Figure 1d: Internet Access by 
Device Types in China, 

2018
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Figure 2a: E-Commerce in China
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Figure 2b: GMV of Two Digital 
Platforms on Singles' Day
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Figure 2c: GMV of New Forms 
of E-Commerce in China
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Figure 2d: Chinese E-Commerce 
Users by Generation, 2021
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Figure 3a: Mobile Payment 
Transactions in China
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Figure 3b: Payment Methods in the 
Asia-Pacific Region, 2021



 

Figure 4: Net Assets and Annualized Return of Yu’ebao 
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