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* Full engagement; § Unable to be contacted; & Willing to participate but survey not returned on time; # 
Declined participation 

For §, & and #: Assessment based on publically available information only 

(1) Packaged food manufacturers, (2) Non-alcoholic beverage manufacturers, (3) Supermarkets, (4) Quick 
service restaurants  
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Overall Scores %

Corporate population nutrition strategy

Product formulation

Product labelling

Product and brand promotion

Product accessibility

Relationships with other organisations


