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About the speaker

Ken Schulz

Silicon Valley native, 15 years tech related business experience on
the ground in China

Tech career highlights:
IBM
Hewlett-Packard
Pactera (China’s #1 Digital Services player)
Atos (Europe’s #1 Digital Services player)

Email: ken schulz@hotmail.com
WeChat: xiusiken
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China’s emergence in the world economy

Historically a “superpower” nation, but
has been recovering from a 150 year
depression
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“Digital Silk Road” part of broader “One Belt, One Road”

Disseminates technologies and standards abroad
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Top 100 Global Brands

Any familiar Chinese

tech brands?

Source: Interbrand, 2020
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BrandZ™ Top 50 Chinese Global Brand Builders 2020

BRAND BUILDERS 2020
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With China Labor Force Peaking in 2014 and High Wage Inflation,
Labor Cost Arbitrage as A Competitive Edge is Disappearing

WORKING AGE POPULATION
(AGE 16-65), Million PERSONS RUNNING WAGE COST
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China Labor force peak in 2014 and

Wage Cost: substantial increases YoY
then decline
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Negative Perceptions
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Language,
Communication,
Culture

Freedom,
Regulations

Security, Quality,
Privacy Safety
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rade War Triggers

Made in China 2025

Approved by State Council in 2015

Transform the country into a hi-tech powerhouse in
advanced industries like robotics, information technology,
aviation, and new energy vehicles.

China’s trade surplus (goods + services)
2019: USD 296 billion with U.S., EURO 164 with EU

Tariffs (but who pays?)
e U.S. China imports: USD 250 billion
e China U.S. imports: USD 50 billion (less to play with)

Non-tariff barriers

e National security (eg. cFius - committee On Foreign Investment In The U.S.)
e Data security laws and restrictions

e Market access (China)

Source: US Census Bureau

“We are under no pressure to make a
deal with China, they are under
pressure to make a deal with us,”
Trump tweeted. “Our markets are

surging, theirs are collapsing.” rrump
tweet

“The Trump administration should
not be mistaken that China will
surrender to the U.S. demands. It has
enough fuel to drive its economy

even if a trade war is prolonged,” china
Daily

[CHINADAILY
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WTO Reform
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China became a member of the World
Trade Organization (WTO) in 2001

“The current world trade system is not perfect
and China supports reforms to it, including to
the World Trade Organization, to make it fairer
and more effective.

The basic tenets of the WTO, in opposing

protectionism and supporting free trade should
not change, but

”

Beijing’s top diplomat Wang Yi (£%%)
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Made in China 2025

Made in China 2025: Target Sectors

0 0 O

Electrical Farming New Energy saving and Numerical control
equipment machines materials new energy vehicles tools and robotics
Information Aerospace Railway Ocean engineering Medical
technology equipment equipment equipment and devices

high-end vessels



Made in China 2025 highlights

Made in China 2025 seeks to engineer a shift for China from being a low-end manufacturer to
becoming a high-end producer of goods

* Raise domestic content of core components and materials to 40% by 2020 and 70% by 2025.
The plan explicitly refers to how much of China’s technology market could be controlled by
Chinese companies and how many component parts in different products needed to be ‘Made
in China’

* A separate document details China’s strategy to lead in artificial intelligence by 2030

Some foreign governments view the effort to make Chinese domestic companies self-sufficient
as creating an unfair playing field in the Chinese market, which would then have a knock-on
effect in other markets as Chinese companies expand abroad



Share of New Zealand'’s export market over time (% of total)
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Currency Movement of CNY and NZD: Favorable tradewinds
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tal Potential

Online vs. offline population in China and
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India compared to the United States in 2020
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Business in
Asia Pacific

Digital

Source: Datareportal 2020 Global Digital Overview



China’s regional technology strengths

BEIJING: STRONG IN
Al AND DEEP TECH

SUZHOU: STRONG IN
NANOTECH/BIOMEDICAL

SHANGHAI: STRONG IN
MEDTECH/FINTECH/BROAD
BASE CUSTOMER SERVICES

SHENZHEN: STRONG IN
HARDWARE INNOVATION



China Key Technologies & Industries

Technologies

Al

* “New Generation Artificial Intelligence Development Plan” sets goal of creating a $150 billion Al market and
becoming a global leader by 2030.

5G

* Only country that is ahead of UN’s International Telecommunication Union’s “2020 5G development schedule”.

e Last year Huawei supplied 28% of global telecoms equipment.

Industries

E-commerce

e Accounts for half of the world’s e-commerce transactions, compared to less than 1% a decade ago.
e Value of e-commerce transactions greater than US, UK, France, Germany and Japan combined.
Fintech

 Emerging as the world’s fintech market leader with massive investment.

* Nine of the 23 privately held fintech unicorns are based in China.

* Value of China’s mobile payments over 10 times more than the US.

Energy

* World’s highest producer, exporter and installer of electric vehicles, solar panels and batteries.
 Ambition to reach a 90% share for new energy vehicles by 2025.

e Beijing alone has almost as many EV chargers as the whole US.



Social Media
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

BASED ON MONTHLY ACTIVE USERS, ACTIVE USER ACCOUNTS, OR ADDRESSABLE ADVERTISING AUDIENCES (IN MILLIONS)

FACEROOK

270
YOUTUBE®
W HAT SAPP

muessevce (I | 300
weion/ wecnr [ |26
nstaceam - N |55
nxox I ¢

1000
2000

weoon [ < DATA UPDATED TO:
wassou [ % 19 OCTOBER 2020

Source: Hootsuite, 2020



Digital Journey in China (video)
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https://mp.weixin.qq.com/s/xiu4YvZkCU0IXM-RT-SAGg

Thank you
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