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Social Media:

Online means of communication 
used by large groups of people to 
share information and to develop 
social and professional contacts
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Linkedin

Facebook

Twitter

Youtube

Blogs
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Academics don’t need to be bound 
by their geographical location. 

Social media platforms open up 
opportunities for idea exchange, 
troubleshooting, problem-solving 
and enabling cross-cultural, cross-
geographical and cross-discipline 
exchange.
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Social media can increase 
your ‘impact’
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Push for alternative 
measures

US National Science Foundation's (NSF) grant application policies and procedures: 
Instructions for preparation of the Biographical Sketch have been revised to rename 

the "Publications" section to "Products" and amend terminology and instructions 
accordingly. This change makes clear that products may include, but are not limited to, 

publications, data sets, software, patents, and copyrights.

Incorporating social media into the research workflow can improve the overall 
responsiveness and timeliness of scholarly communication. It also has a powerful 

secondary advantage: exposing and pinpointing scholarly processes once hidden and 
ephemeral.
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Who’s talking about 
your research?
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Who are you trying to talk 
to?

What are you trying to 
tell them?
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Where to start?

Over 225 million members
Shows up at top of Google searches. 
Allows you to control your brand. 
Packed with invaluable resources. 
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Professional Connection
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Linkedin Publishing
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Data Analytics



Facebook

Easy way to provide updated 
information about your lab, allows 
students to engage and feel part of the 
team.
Personal or Public page?
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Easy updates 





Twitter

Most well used platform for academics
Promotion of work
News – About your Field, Institution 
Societies – Grants, Funding, Open 
Positions
Research – Collaboration, Promotion of 
Research, pose questions to other 
specialists 17





Twitter
#Hashtags
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YouTube

Media limited without 
images
Share your knowledge
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YouTube
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Blogging



Challenge Media 



Academic Experts



Time Investment
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Other Social Media
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Slack

Trello

Instagram

Snapchat



Summary

Social media has huge potential to 
increase:
Impact 
Collaborations
funding

Like everything else it needs to be 
time managed.
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Questions?

Likes? 
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